Footshop Publishes Audited Consolidated and Individual
Annual Reports for 2024, Confirming Record Growth in
Revenue and EBITDA

Prague, 25 February 2025 — the Footshop Group (“the Group”), a leading
European retailer of streetwear fashion, builds on its preliminary 2024 results
announcement by confirming an exceptionally successful year. Thanks to strong
year-on-year revenue growth, the Group achieved an excellent EBITDA result, more
than doubling compared to the previous year. The Group expects this growth trend to
continue in 2025.

Audited Financial Results for 2024

e Net revenue reached CZK 1.43 billion, representing a year-on-year
increase of 34%. Revenue met the Group’s target range of CZK 1.30-1.45
billion.

e Gross margin grew by 43% year-on-year to a total of CZK 629 million.

e EBITDA according to IFRS standards amounted to CZK 120 million, an
increase of 111% compared to 2023 — the highest EBITDA in the Group’s
history. The EBITDA margin rose from 5.3% in 2023 to 8.4% in 2024. This
result met the Group’s expectations, which were set at CZK 100—120 million.

e Net profit after tax under IFRS standards reached CZK 39.5 million.

The audited consolidated annual report of Footshop Group and the individual
annual report of Footshop a.s. are available here:

- Annual report (ESEF version)
- Annual report (version for investors)

Outlook for 2025

The Group communicated its 2025 outlook in a press release dated 17 February
2025.

Financial outlook for 2025:
e Revenue: CZK 1.70-1.90 billion

e EBITDA: CZK 140-160 million


https://investors.footshop.com/wp-content/uploads/2025/04/FTSHP-Vyrocni-financni-zprava-2024_FINAL_ESEF_verze.zip
https://investors.footshop.com/wp-content/uploads/2025/04/FTSHP-Vyrocni-financni-zprava-2024_FINAL_neoficialni_verze.pdf

About Footshop

Footshop is one of Europe’s leading retailers of premium casual footwear and
apparel. The company was founded in 2012 by Peter Hajducek. Its e-commerce
platform primarily targets European customers. In 2024, revenue reached nearly
CZK 1.5 billion, with more than 75% of sales coming from outside the Czech
Republic.

Footshop also operates six premium brick-and-mortar stores in major European
cities — Prague, Budapest, Bucharest, Bratislava, and Warsaw. Through close
ties with the community, the company collaborates with top global brands such as
Adidas, Nike, New Balance, Converse, and Vans, distributing their premium
collections. In several markets, including the Czech Republic, Footshop is a market
leader in its segment. The company is also developing private-label clothing
brands Footshop and Queens.

In 2021, Footshop acquired its main competitor in the Czech Republic, the company
Queens, which continues to operate under its original brand.
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